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French car market registrations - March 2025

French new car market slumps in March

e After a month of February buoyed by changes in the bonus and malus schemes, the
French new car market fell by 15% in March.

e Electric car registrations have fallen by only a little less than the market as a whole,
and their share is growing thanks to support from fleets.

e The second-hand market, which is little affected by these disruptions, was sluggish
over the month, but has been growing since the start of the year, and is gradually
becoming more electrified.

e FOCUS: a difficult start to the year for licence-free cars.

Changes to the bonus and malus schemes buoyed the market in February, but the backlash was severe
in March, with the new car market down 15%, with the same number of working days.

AAA Data, the augmented data expert, records 153,842 new car registrations over the past month.
Influenced by changes in the bonus and malus schemes, the new car market in February owed its slight
0.7% decline to just one less working day. March is logically affected by this, losing 15%, bringing the
year-to-date total to -8%. Electric motorization has increased its market share to 19%, with fleets taking
over from private customers.

"This fall in the new car market in March was largely to be expected, following early registrations in
February due to the reduction in the bonus and the increase in the malus. We should see a return to
less disrupted monthly trends from next month onwards," explains Marie-Laure Nivot, Head of
automotive market analysis at AAA Data. "In the meantime, the 8% decline in the first quarter shows
just how depressed the market remains, despite the accelerating electrification of fleets".

Electric cars shunned by private customers but favored by fleets

In March 2024, electric car registrations were still supported by the social leasing scheme for private
customers. This year, the scheme is only due to reappear in the second half of the year in a new, less
generous format. As a result, electric car registrations for private customers plummeted by 46% over
the past month. The electric car market continues to shift towards fleets, with a 54% jump and a 23%
share of their energy mix, compared with 19% for private customers. Overall, electric car registrations
fell by 14%, less than the market as a whole. Their share of all buyer profiles therefore stands at 19%,
barely above its average level of 18% over the past year.

However, a number of brands continued to make strong progress with this engine, notably Renault
(+26%), thanks its new Renault 5, Scenic and Megane E-Tech, Citroén (+88%) with the é-C3, and those
of the Volkswagen group (with the exception of Seat, which does not offer electrics). Among French
brands, only Peugeot posted a sharp decline, down 54%. Even Dacia is back on track (with sales more
than doubles), albeit in low volumes (606 Spring registrations). Tesla puts its Model Y in second place
for electric car registrations, but sales are still down sharply by 37%. This situation is contributing to



the market's upheaval, leaving room for French and European competitors who are gaining ground
with models that are now more in tune with customer expectations. Among the Chinese brands, MG
is only making headway with its hybrids but is launching a new electric SUV in the C segment: the MGS5
EV.

Once again, the only engine category to improve over the month was hybrids, up 19%. Both private
customers and fleets prefer conventional hybrids (HEV) and microhybrids, while plug-in hybrids have
lost a further 49%.

As for internal combustion engines, they are in steep decline: - 44% for petrol, to 21% of the market,
and even - 52% for diesel, to just 4% of the market

A second-hand market that remains solid and is gradually becoming electrified

Down in February due to one less working day, the used car market remained sluggish in March, with
466,722 transactions, or -0.2% over the month (+ 2% since the start of the year). Models with a Crit'Air
1 sticker gained 9% to reach a 38% market share, followed by Crit'Air 2 at 33% but down 4%. While the
deputies voted in committee to abolish the EPZs (with no consequences until at least a further vote in
the National Assembly in public session and in the Senate), Crit'Air 4 and above still account for over
8% of transactions, and Crit'Air 3 over 18%. Sales between private individuals are by far the most
dynamic, accounting for over half of all transactions and up 8% over the month and 12% since the start
of the year.

On the way to disappearing from the new car market, diesel engines still dominate the used car market
(45% of transactions). However, their share is gradually eroding (-7% over the month). Gasoline is also
declining (-4%), accounting for 39% of transactions. What remains is a share of less than 15% for all
electrified powertrains, all of which recorded very strong growth: + 54% for micro-hybrids (4% of the
market), + 48% for hybrids (5% of the market), + 37% for plug-in hybrids (3% of the market) and + 43%
for electrics (3% of the market).

FOCUS: a difficult start to the year for licence-free cars

Safer alternatives to small two-wheelers and accessible from the age of 14, licence-free cars have seen
spectacular growth since the launch of the Citroén AMI in 2020. Capitalizing on the buzz around electric
urban mobility, it has contributed to a rapid doubling of the market for new licence-free cars, from 13,376
registrations in 2019 to 26,238 in 2023. The rise even accelerated in 2024 to 31,714 units. The slowdown
is all the more brutal in the first two months of 2025: -29%! This comes at a time when the 900-euro
ecological bonus for electric cars without a license was abolished at the end of 2024. Almost all models
are affected, starting with the small Citroén (-31%), whose new versions presented at the Paris Motor
Show last October will go on sale by the end of the first half of the year. The end of purchase subsidies
will also affect Mobilize, the Renault group's new brand, which unveiled the 100% electric Duo model at
the Paris Motor Show.

The market for used no-licenses, though small, seems to be benefiting from this context and from the
increased range on offer, as it starts the year (January to February) with a solid 5% increase.
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