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Vehicle registrations - November 2024 

7th consecutive months of decline: the automotive market falls further as the 
end of the year  

approaches and rule changes are expected in 2025 

• Registrations of new passenger cars fell by 13% in November, a month which included 
two fewer working days than last year. The downward trend worsens on a cumulative 
basis, reaching -4% since the beginning of the year. 

• Demand remains strongest for hybrids, but the 24% decline in electrics, compared with 
a very dynamic November 2023, should not overshadow the progress made by several 
brands, boosted by their new products. 

• In terms of body styles, SUVs account for over 50% of registrations 
• The second-hand market remains at high levels, and although it declined by 2% over 

the month due to two fewer working days, it is still up by 3.6% for the eleven months 
as a whole. 

• FOCUS: although models with Crit'Air 3 stickers are to be excluded from the Greater 
Paris EPZ as of January 1er , they still represent 18% of the car fleet in the Paris region. 

In November, registrations of new passenger cars were down 13% on the same month in 2023, which 
included two extra working days. The market thus accentuated its decline on a cumulative basis, to 
-4%. 

AAA Data, the augmented data expert, recorded 133,319 registrations of new cars over the past month, 
down 13% on November 2023, which counted 21 working days compared with 19 this year. For the 
first eleven months of 2024 as a whole, the decline is now 4%, ahead of a December that is likely to be 
strongly influenced by the various regulatory changes expected for 2025. Most of these are still under 
discussion as part of the Finance Bill, while the bonus, set by decree, would see its maximum amount 
reduced from 7,000 to 4,000 euros for the most modest households, and from the current 4,000 euros 
to 3,000 or 2,000 depending on tax income. 

"In addition to the downward trend we've been experiencing since spring, last year's fairly high basis of 
comparison and the two fewer working days weighed heavily on the November trend," explains Marie-
Laure Nivot, Head of automotive market analysis at AAA Data. "The apparent drop in electric vehicle 
registrations is also due to this high basis for comparison, as they had jumped by 52% in November 
2023 to reach a market share of 20%. It also masks major disparities, with several brands such as 
Renault and Citroën posting spectacular growth, largely due to their new models, while the sharp 
decline of a few, such as Dacia, Tesla and Fiat, is enough to push the overall figure into negative territory. 
Between the likely reduction in the bonus and the increase in the malus, as well as the abolition of the 
conversion bonus, the wait-and-see attitude towards the resumption of social leasing, and the strategic 



choices made by automakers ahead of the reduction in average CO2 emissions, market analysis at the 
end of the year promises to be particularly complex." 

Strong demand for hybrids and SUVs 

Electric car registrations, which are still influenced by purchase subsidies, reached their highest levels 
at the end of 2023, before the reduction in the bonus, and again this year in September, the last month 
for delivery of models benefiting from social leasing. After a new low point of 15% in October, in 
November they approached their average market share of the last two years, around 18%, while the 
government has announced a target of 66% by 2030. Despite their overall decline of 24% compared 
with November 2023, Renault's performance is particularly noteworthy, with electric car registrations 
up by a strong +77% thanks to the success of its Renault 5 and Scenic, respectively number one and 
number four in electric car registrations. With lower volumes, Peugeot also gained +32% and Citroën 
+286%, i.e. a fourfold increase, with its new ë-C3 in third place. Conversely, Tesla fell by 60% despite its 
Model Y taking second place, Dacia Spring by 72%, Kia's electrics by 70%, Hyundai's by 51% and Fiat's 
by 63%. MG, which has not benefited from the bonus since the beginning of the year, has been subject 
to a 35.3% surcharge since the end of October, and saw its electric car registrations plummet by 80% 
in November. Another Chinese manufacturer hit by the 17% surtax, but arriving in France in 2023, BYD 
continues to grow strongly, increasing its electric vehicle registrations fivefold over the month. 

The success of electrification continues to be driven primarily by hybrids, which together grew by 17%, 
accounting for almost half (48%) of all PCV registrations. Non-rechargeable hybrids (HEVs, excluding 
microhybrids) accounted for the majority (21% of the market) and gained 8%, but it was microhybrids 
(MHEVs) that recorded the biggest gain (+71%) to reach an overall share of 19%. As for plug-in hybrids, 
which are set to lose several of their tax advantages in 2025 (weight-based malus, annual tax on CO2 
emissions for companies), they are down 20% and remain at 9% of the market.  

In terms of bodystyles, SUVs fell by 4% over the month, but their market share nonetheless accounted 
for over 50% of registrations, at a time when the Paris Council is asking the government to ban the 
heaviest of them (over 1.8 tons) from the roads. Sedans, meanwhile, are down 21% to 42% of the 
market. Far from the cliché of luxurious, bulky cars, almost 40% of these are B-SUV and C-SUV models. 
The share of those in the higher E and F segments remains below 3%.  

A market increasingly focused on second-hand goods, underlining the price issue 

While the new cars market has settled down to historically low levels, the used-cars market remains 
robust, but declined by 2% over the month, with 432,542 transactions. Year-to-date, this represents a 
3.6% increase to 4,926,738 transactions. On average, therefore, more than three used cars are sold for 
every new one, a phenomenon that responds to the difficulties of purchasing power and accompanies 
the rapid ageing of the fleet. 

Models with a Crit'Air 1 sticker (petrol cars from 2011) account for the majority of transactions, up by 9% 
to almost 37%. They are followed by Crit'Air 2 models, with 32% of the market, but the biggest gain is 
made by electric cars with a Crit'Air 0 sticker, which have gained 19% and are gradually nibbling away at 
market share, approaching 3% over the month. 

In November, the second-hand market mainly concerned transactions between private individuals, which 
accounted for more than half, with a gain of 1%, slightly higher than that recorded since the beginning of 
the year (+ 0%). The business-to-consumer market, on the other hand, fell by 2.5% in November, and now 
accounts for 37% of sales (39% for the year as a whole, up 6.5%). The extension of social leasing to used 
electric vehicles, planned for 2025, could give a boost to this sales channel. 



FOCUS: Crit'Air 3 stickers soon to be excluded from the Greater Paris EPZ 

Nationwide, models with Crit'Air 3 stickers still account for almost one in five used car transactions, 
down 8.2% over the month and 7% since the start of the year. Their share of the car fleet remains 
significant, despite the fact that the Greater Paris EPZ is preparing to exclude them from a large zone 
including Paris and 76 communes located wholly or partly within the perimeter of the A86 motorway, 
from January 1er 2025. Throughout the Ile-de-France region, over 1.1 million cars (18% of the fleet*) 
still carry a Crit'Air 3 sticker. In the inner suburbs (Hauts-de-Seine, Val-de-Marne, Seine-Saint-Denis), 
the departments most affected by the restrictions, there are still more than 375,000, or 17% of the 
fleet*. In Paris itself, their share is only 13%, or more than 90,000 cars. Naturally, these proportions 
vary according to standard of living. They are lowest in Hauts-de-Seine, at 12%, and much higher in 
Seine-Saint-Denis (22%), a department which, according to INSEE**, has both the lowest median 
standard of living and the highest poverty rate in mainland France. 

*car park stopped at the end of October 2024 
** www.insee.fr/fr/statistiques/7752770 
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About AAA DATA : 
AAA DATA, a historic player and benchmark in the field of enhanced data, detects and identifies consumer behaviors, needs 
and trends to anticipate tomorrow's uses and offer its customers tailor-made models. AAA DATA relies on a reliable, proven 
database. Thanks to its data repository and expertise, AAA DATA has been able to develop innovative solutions and anticipate 
tomorrow's needs, in a wide varietý of consumer fields. aaa-data.fr 
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